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CASESTUDIES

FutureView Wealth Management 
Brand Development
Identity System
Website (LPL Content Management System)
Digital Assets

Vision Council of America Check Yearly. See Clearly. 
Brand Ecosystem + Guidelines
Identity System
Extensive B2B + DTC Collateral 
Event Materials
Promotional | Merch

Zata|3 
Holistic Brand 
Message | Copywriting 
Identity | Stationery 
B2B Marketing + Collateral
Website
Print and Digital Advertising
Social Media Profile + Assets
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FutureView Wealth Management is the corporate name of a financial advisor working within the 
LPL Financial umbrella. Debbie was hired to develop a cohesive, personalized brand identity that 
expanded the client's footprint in the competitive financial industry, enhanced its digital presence 
and market visibility, and resonated with the target audience. The comprehensive approach 
resulted in boosting FutureView's visibility in its niche market and increasing new client inquiries. 
The FutureView Wealth Management project stands as a testament to strategic thinking, creative 
excellence, and effective collaboration.

• Conducted competitive analysis and industry research and recommended a  new company
name and tagline after client approval, researched copyright legality, secured website URL, and
social media accounts

• Created the wireframe, UX/UI, of a six-page website, writing custom copy and pulling from
LPL's content library, collaborating with the client and LPL representatives to ensure all materials
met corporate and legal compliance standards.

• Crafted a brand mark, user guidelines, and print and digital marketing materials, including a
stationery suite, E-marketing template, and promotional items.

I have worked with Debbie on various personal and professional design projects for almost 
fifteen years. She has an innate ability to understand my requirements and works with me to 
deliver results that exceed my expectations. Her attention to detail in design and execution is 
remarkable. I cannot imagine working with anyone else!

Howard S. Meyerson, Financial Advisor at LPL Financial
President, Future View Wealth Management  





zata|3, a startup specializing in direct contact voter outreach, hired Debbie to lead the holistic 
brand development for political campaigns, initiatives, and propositions services. The 
resulting holistic messaging and brand ecosystem helped the company become one of the 
most recognized and award-winning voter outreach firms in the US within five years.

• Led ideation and strategic planning sessions that established the company mission, vision,
UVP, outreach strategy, name, and tagline.

• Created a unique,  light-hearted brand voice and visual identity that targeted a niche
audience in a highly competitive industry, leading to the firm's meteoric growth of 150+
clients in 42 states during the first two political cycles.

• Conceived high-impact, dual-purpose materials distributed to campaign managers that
exceeded expectations in becoming usable tools with a (not so) subtle menu of services and
handy direct contact information.

• Designed marketing and PR materials, including identity suite, a five-mailing direct mail
blitz, an annual four-month print advertising campaign that ran in the top three industry
publications, a website, subscriber email campaign templates, and digital assets, including
banner ads.

Debbie’s abundance of creativity was only balanced out by my lack thereof; her ideas, 
thoughts, and themes [took us] in directions we'd never thought about. She is a great asset 
to our team, delivering great results, exceptional creative, and personal and personable 
service.

Chad Worthington-Gosselink, Founding Partner, zata|3 and Control Point Group
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